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“Dark Knight” Brightens Pittsburgh

Although the final amount has not
been determined, it is believed that
the latest Batman film, “Dark
Knight Rises” generated millions
for the local economy.

Dawn Keezer of the Pittsburgh
Film Office told the Pittsburgh
Post-Gazette’s Barbara Vancheri
that about 200 local crew members
were hired along with thousands of
paid and unpaid extras. A number
of stores, especially downtown,
reported an uptick in sales as cast,

Inside This Issue

Education Manage-
ment is hit with an
$11 billion lawsuit

WDUQ sale ap-
proved, but
ratings are down

A new “Mister
Rogers Neighbor-
hood” coming

The ToonSeum to
expand, tripling its
current space

Pittsburgh
A&E Group

643 Liberty Avenue Suite 401
Pittsburgh, PA 15222
Ph (412) 325-7070
Fx (412) 325-7069

crew and fans all gathered for the
shoots. An August 20 Post-
Gazette article reported that S.W.
Randall Toyes & Gifts saw a
50% increase in sales thanks
largely to Batman-theme items
such as bobbleheads. Rick
Conley, owner of Oliver Flower
Shop, told the Pittsburgh Tribune
-Review’s Many Hofmockel that
his store also saw an improve-
ment, and even sold out of Bat-
man-theme balloons.

The film shot key exteriors in the
city throughout August, with sec-
tions of Pittsburgh transformed

into the fictional Gotham City.
Along the way, fake snow ap-
peared under the summer sun, a
hole was dug in a street, Steeler
fans were transformed into
Gotham Rogues fans and co-star
Anne Hathaway found her Cat-
woman costume causing a stir on
the web.

However, some people were un-
happy about the inconvenience,
especially the street closings even
though many businesses were
pleased with the efforts to keep
problems to a minimum.

Cultural Trust, IATSE
In New Deal

A new agreement has been
reached between the Pittsburgh
Cultural Trust (PCT) and the
International Alliance of Theat-
rical Stage Employees (IATSE).

According to a Pittsburgh Post-
Gazette article published on Au-
gust 16, the deal provides wage
increases over the next three years
for stagehands working at the

Benedum Center, Byham Theater
and Cabaret at Theater Square.

IATSE members are schedule to
meet at the Irish Building on Penn
Avenue on September 18 to vote
on whether to ratify the agree-
ment. It is expected to pass.

L Join our group on
o
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EDMC Sued For $11

The Pittsburgh-based Education
Management Corporation
(EDMC) is facing mounting criti-
cism --- and now a major lawsuit -
-- over allegations that it bilked
governments out of billions of
dollars in loans and grants for
nearly a decade.

EDMC

Education Management Corporation

EDMC, with corporate headquar-
ters in downtown’s K&L Gates
Center, was founded in 1962 and
operates for-profit post-secondary
schools across the country includ-
ing the Art Institute of Pittsburgh.
It has faced claims for years of
questionable practice. On August
8, 2011, four states and the U.S.
Department of Justice filed a mas-
sive lawsuit alleging that the com-
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pany received $11 billion in fi-
nancial aid it was not eligible for.
The suit has its roots in a whistle-
blower case filed by two former
employees. That suit claimed that
the company’s recruiters routinely
sought out young people who
were ill-prepared to be students
and had little chance of graduat-
ing --- all for their money and
government financial aid.

“The depth and breadth of the
fraud laid out in the complaint are
astonishing,” Pittsburgh lawyer
Harry Litman told the New York
Times’ Tamar Lewin. “It spans
the entire company . . . and ac-
counts for nearly all the revenues
the company has realized since
2003.” A day after the filing, the
Pittsburgh Tribune-Review'’s
Brian Bowling quotes one of the
company’s consulting attorneys
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that the allegations “are flat out
wrong” and that the company’s
“2003 compensation plan fol-
lowed the law in both its design
and implementation.”

A week later, in an August 16
editorial, the Times described the
conduct of EDMC and companies
like it “‘unscrupulous” and called
about President Obama to support
a new Department of Education
rule that cuts off aid to such
schools, despite heavy industry
pressure.

The acclaimed Pittsburgh Banjo Club brings the sweetest music in the world
to the Allegheny Elks Club on the city’s north side every Wednesday — and
at your event, fundraiser or festival.

For more information, visit www.thepittsburghbanjoclub.com or call Frank

Rossi at (412) 364-4739.
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Ratings Drop At New WDUQ

As expected, the Federal Commu-
nications Commission (FCC) has
approved the sale of WDUQ-FM
to Essential Public Media (EPB),
the partnership between WYEP-
FM (aka Pittsburgh Community
Broadcasting Corporation) and
Public Media Company.

““ESSENTIAL
PublicMedia

Radio- Intemet - Mobile. 90.5 FM

In its August 4, 2011 ruling, the
FCC noted the objections that had
been filed by various groups,
which were focused on the deci-
sion to drop a jazz format. But the
commission made it clear that it
does not regulate programming.
The call letters are expected to
change, although it remains un-
clear what the new ones will be.

The change in format has affected
the station’s ratings. The Pitts-
burgh Post-Gazette’s Adrian
McCoy reported on August 17
that its ratings in May stood at 2.1
but after the new format was in-
troduced in July, the number
dropped to 1.4. (Each rating point
represents 1% of the radio audi-
ence).

EPB’s Tammy Terwelp was un-
concerned; pointing out this often
happens right after a format
change and before a new audience
is built. “It takes awhile,” she told
McCoy. “Six weeks is not
enough. As more people discover
us . .. as we develop our sound
and voice . . .” the audience will
increase. Pittsburgh Applause has
recently learned that a new mar-
keting director has been hired,
although the name has not been
released as of press time.

Meanwhile at WYEP, long-time
host Howard “Bumblebee Slim”
Kozy has left the station after
hosting a well-regarded blues
show for 25 years. He was a vol-
unteer staffer.
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Mustard Seed Productions
'When you can't afford an ON-SET costumer, why not hire an ON-LINE costumer!

Experienced costume designer, supervisor and dresser Lisa Bruno
provides independent filmmakers, community/school theatre
departments, students, advertising agencies, music video producers
and other clients with quality costuming within their budget.

Shes available for both on-set and on-line services!

Web Site: www.mustardseedproductions.biz

mail: LM B@mustardseedproductions.biz
Email: LMB@ tardseedproduct 1

Online CV: lisamariebruno.webstarts.com

Facebook: facebook.com/lisamariebruno.msp

Twitter: www.twitter.com/wardrobebabe

LinkedIn: www.linkedin.com/pub/lisa-marie-bruno/12/9a7/i7s

Lisa Marie Bruno
Mustard Seed Productions
PO Box 99483
Pittsburgh, PA 15233

Lisa Treats Every Production Like An Award Winner!

Free Calendar Listing for Downtown Events

Make patron experiences easier with Parking, Dining and Events all in one place
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ARTNERS! PARTNERSH P 2010

m Pittsburgh Filmmakers

. Date: Thu Jan 28, 2010 - Sun Jan
Antichrist 22 n 1/3

31, 2010
Pittsburgh Places: "Rent" - Thu 1/28 - Sun 1/3 Time: See description below

Dining BNY Mellon Grand Classics View Venue:
MAHLER'S CHAMBER Byham Theater
SYMPHONY - Fri 1/29 - Sun 131 Y

Shopping

The Rink at PPG Place - Sat 1/30 Visit:Website

Arts & Culture 2 2 “An exhilarating landmark rock opera
Bill Mauldin: A Life Up Front with a glittering inventive score® — New
Author- Todd Depastino - Sa York Times

1/30

Parking

Thursday, Jan 28 7:30 PM
Friday, Jan 29 7:30 PM

Sateday lan 30 730 D
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Ongoing Events

Submit your event at:
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“Mister Rogers” Redux

Pittsburgh’s favorite neighbor,
Fred Rogers, may be gone but his
legacy is getting new life with a
new television series.

eiifred Rogers

company
The legacy lives on

“Mister Rogers’ Neighborhood”
was one of public television’s
iconic series and was produced at
Pittsburgh’s WQED-TV from
1965 to 1976 and 1979 to 2001. It
was characterized by a quiet sim-
plicity and gentleness ideal for its
target audience of kids ages 2 to
5. Star and creator Fred Rogers
died in 2003.

Now the non-profit Fred Rogers
Company (formerly Family
Communications) has begun pro-
duction on a new animated TV
series based on the
“Neighborhood” characters.

Called “Daniel Tiger’s Neighbor-
hood,” it follows the son of
Daniel Striped Tiger and his

New GM
For RCBB

James Gourlay has been named
the new general director of the
River City Brass Band.

Founded in 1981, the River City
Brass Band is a modified British-
style brass band whose mission is
to promote brass band music
through recordings and perform-
ing new as well as classic works.

He begins immediately.

friends, all children of the famous
“Mister Rogers” characters such
as King Friday and Henrietta
Pussycat. While a brand new se-
ries, the producers aim to remain
true to Fred Rogers. People in-
volved in the original series where
even invited to submit notes and
suggestions. “We wanted to
weave the values and philosophy
of Fred Rogers into whatever we
did but make it relevant for the
21* century and a new audience,”
the Pittsburgh Post-Gazette
quotes executive producer Kevin
Morrison at a press conference.

“Daniel Tiger’s Neighborhood” is
being produced in California and
will be distributed to public tele-
vision stations starting in the fall
of 2012.

Images

Stopping at the ToonSeum are editorial cartoonist Rob Rogers, comic book legend Jerry Robinson and

September, 2011
Emmy
Noms In

Nominations have been an-
nounced for the Mid-Atlantic
Emmy Awards --- and WQED
Multimedia leads with 16 nomi-
nations.

The awards are a division of the
National Academy of Television
Arts & Sciences, which award
the better known national Emmys
and honors television production.
Former KDKA-TV anchor Patrice
King Brown will receive the
Board of Governors Award in
recognition of her career.

There ceremony will be held on
September 24 at the Lowes Phila-
delphia Hotel in Philadelphia. For
more information, visit http://
www.natasmid-atlantic.org

Photos Celebrating Pittsburgh’s
Arts/Entertainment History & Community

o

the director of “Dark Knight Rises” Christopher Nolan. At far right is the founder and executive director

of the ToonSeum, Joe Wos.

SOURCE: The ToonSeum

To have an image considered, email Jim Richards at jim@james-richards.com
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Bela Fleck & The
Flecktones deliver a
mixture of bluegrass
and jazz at Ampit-
heater Station

THU

THU

Meanwhile, Stage
AE rocks out with the
legendary band Styx.

..

S AT A traveling exhibit
arrives at the Carne-

3 gie Museum Of Art

featuring rare mate-

rial related to the influential architect

Andrea Palladio.
Get a kick out of the
SAT Pittsburgh Steelers at
3 Heinz Field for their
season opener.

S AT Country superstar
shines Toby Keith at
3 the First Niagara
Pavilion.

Y.Xo ]\l [appy Labor Day!
Be sure to take in the
5 annual parade.
Green girl rule at the
WED Benedum Center for

7 the opening of the hit
musical “Wicked”.

FRI The site-specific
exhibit called “Sites
9 Of Passage” at the
Mattress Factory is

the result of a historic exchange with
artists in Egypt.

The delightful docu-
FRI mentary “Carol
9 Channing: Larger
Than Life” at the

SouthSide Works takes a fun, af-
fectionate look at a Broadway leg-

FRl The Pittsburgh Play-

house opens its season
9 with “A Child’s Guide
To Heresy” —- a chill-

ing tale set in 13th century England.

SU N There are a number of
events in the area
marking the tenth anni-

versary of the 9/11

—
—

attacks, and the web events calendar
has an excellent list of them.

MO N The band Dropkick
Murphys performs
1 2 raucous, chaotic Celtic
rock at Ampitheatre

Station Square.

The kids are the target
audience at the Byham
Theater as They
Might Be Giants rock
just for them.

WED

THU

The city keeps rocking
with Blink 182 at First
Niagara Pavilion.

- -
Ul EEN

The hot rapper Kid
Cudi is at the Ampit-
heatre Station Square
where crosses musical
boundaries in ways
unlike his peers

16

FRI Travel out to the

First Niagara Pavil-
ion for the traveling
Rockstar energy Fes-
tival.

RN
(o)}

From disc jockeys to
stilt walkers, the tour-
ing show Dayglow
lights up the Ampit-
heatre Station

17

Local favorites
Gathering Field
perform at Stage AE.

SAT

The legendary band
REO Speedwagon
parks at Ampitheatre
Station Square.

SUN

-_— -_—
co ~N

THU Best known for
Broadway’s “Rent”,

22 pals Adam Pascal and

Anthony Rapp per-

form favorite tunes at the Byham

Theater.
FRI The Pittsburgh Sym-
phony Orchestra’s
23 season at Heinz Hall
opens tonight with

special guest, award winning Vien-
nese pianist Rudolf Buchbinder.

The Pittsburgh Public
TH U Theater’s season

29 begins at the
O’Reilly Theater

with a terrific adaptation of the clas-
sic Greek play “Electra”.

Q,} ticketnetwork

The City’s Best Online Calendar Can Be Found At

www.post-gazette.com/events




National/World A&E News Round-Up

Folk Art Museum Facing Closure

One of New York City’s lead-
ing cultural lights, the Ameri-
can Folk Art Museum
(AFAM), may be go dark.

Founded in 1961, the museum
is dedicated to American folk
art and the work of international
self-taught artists. Its striking
building, with a facade made of
a white bronze alloy, is part of
the problem: AFAM took on
$32 million in debt to construct
it and later defaulted. The Mu-
seum of Modern Art has ac-
quired the structure, just a dec-
ade after it opened.

In an extensive article that ap-
peared in the New York Times
on August 25, reporter Robin
Pogrebin delved into the mu-
seum’s crisis.

“There could have been more
efforts around development,”
Pogrebin quotes a former cura-
tor. “We never quite became a
fund-raising machine, the way
most museums are. It was a
consistently missed opportu-
nity.” AFAM has since moved
back to its former facility and
may cease operations com-
pletely, dispersing an impres-
sive collection that took five
decades to amass.

No More Fairness
The Federal Communications
Commission (FCC) has offi-
cially dropped the Fairness
Doctrine, which it had ceased
enforcing in 1987.

Introduced in 1949, the doctrine
was intended to require holders
of broadcast licenses to present
both sides of a controversial
issue. Some people have been
critical of the doctrine as an

infringement on free speech.
However, in a 1969 ruling, the US
Supreme Court stated that the
doctrine was acceptable in certain
circumstances.

The doctrine should not be con-
fused with the Equal Time rule,
which requires broadcasters to
offer equivalent time to political
candidates.

The Bump Heard

Around The World
MTV’s popular Video Music
Awards caused buzz not for Lady
Gaga’s male drag act or any of the
performances --- but by Beyonce
Knowles, who announced that she
and husband Shawn “Jay-Z”
Carter are expecting their first
child.

Hints were dropped on the red
carpet, but the news became very
real after Knowles performed live
on stage --- and then showed off
her baby bump.

The news then shot through the
internet and was later confirmed
by her publicist.

Making

Music Together

A four-year legal battle between
the National Music Publishers
Association (NMPA) and
Google’s YouTube has ended.

At the core was YouTube not
paying publishers for music
played in user-generated videos
that are uploaded to the site. Now
music publishers have the option
of entering into a licensing agree-
ment that will allow them a cut
from advertising that appears with
the related video. “We are pleased

to have resolved NMPA’s liti-
gation claims and to work with
YouTube in providing a new
licensing opportunity for song-
writers and publishers,”
MNPA’s David Israelite said in
a statement.

According to TheWrap.com,
YouTube’s deal is a little puz-
zling since a federal court ruled
in 2010 that the company was
not liable for any copyright
infringement since it removed
videos containing such material
as they became aware of them.

No Lopez Tonight Or

Any Other Night

TBS has canceled George Lo-
pez’s late-night talk show.

Once one of the cable channel’s
more popular programs, “Lopez
Tonight” has seen its audience
drop considerably in the year
since comedian Conan
O’Brian’s show debuted. TBS,
part of Time-Warner, made
the announcement in a terse
statement released on August
10 after apparently telling Lo-
pez that his August 11 show
would be his last.

According to Advertising Age,
Lopez’s audience has dropped
some 40% over the past year.
The show generated $50 mil-
lion in ad revenue in 2010 but a
mere $7.6 million in the first
three months of 2011. Ironi-
cally, it was Lopez who helped
lure O’Brien to TBS and agreed
to have his show bumped to an
hour later. O’Brian’s numbers
have also dropped, but not as
steeply.
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ToonSeum Expands: To Triple In Size

After just two years, the Toon-
Seum’s popularity has grown so
much that it has announced a sig-
nificant expansion.

TOONSEUM. ;

& MusEUM WITH CHaracTER! |

Located inside a Cultural District
storefront, the museum is one of
the few museums in the country
devoted to comic and cartoon art.
It began in a small space in the
Children’s Museum of Pitts-
burgh before moving downtown
in 2009.

“The response to the ToonSeum
has been tremendous,” founder
and executive director Joe Wos
declared in a press release. Espe-
cially with the latest Batman
movie shooting on location in

Pittsburgh happening while a su-
perhero-theme exhibit was on
display. According to an article in
the Pittsburgh Post-Gazette writ-
ten by Sharon Eberson, the Toon-
Seum has seen some 8,000 people
visit since June --- compared with
just 1,200 all of summer 2010.

The museum is adding the vacant
space next door, once the street-
level home of video production
company On Motion Media. The
firm has since relocated to the
Strip District. The building is no-
table for the giant 15-foot sculp-
tures by local artist James Simon
framing the courtyard.

According to the press release, the
expansion will more than triple
the museum’s size, allowing for
additional exhibitions, a perma-

nent collection on display and an
area for reading comics along
with more office and storage
space.

The expansion is expected to be
complete sometime in November,
possibly in time for this year’s
Light-Up Night.

The
Pittsburgh
A&E Book

www.pittsburghaebook.com

What a great place for your web site!

1-877-777-6961
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CBS’ Mixed 2QQ Revenue News

Reflecting a struggling economy,
CBS Corporation announced
that its ad revenue grew by a mere
3% in the second quarter.

@CBS
A .
In Pittsburgh, CBS Corporation

owns two television and four ra-
dio stations.

The company has pointed out that
2010 was an election year and
much of the robust sales of the
time can be attributed to cam-
paign spending. On the upside,
overall revenues were up 8% and
net earnings doubled. Licensing
for TV shows in its library ---
which includes decades of series,
specials and movies --- increased
an impressive 21%.

Meanwhile, “Two and a Half
Men” has begun taping episodes
without controversial former star
Charlie Sheen. The first install-
ment centers on the death of
Sheen’s character, who is killed
off-camera in a strange train acci-
dent. Efforts were made to keep it
a secret, but plot elements were
leaked to TheWrap.com and can
be found online at http://
www.thewrap.com/tv/article/
charlie-sheens-men-death-
gruesome-new-details-29884.

Despite the major cast change ---
dropping the problematic Sheen
for Ashton Kutcher --- CBS
claims to be confident of the hit
series’ future. MediaPost’s
Wayne Friedman quotes CBS
Entertainment President Nina
Tassler telling a group of critics

Comcast Loses Claim

A judge has ruled against Com-
cast in a dispute with News Cor-
poration’s DirectTV.

(comcast.

In Pittsburgh, Comcast operates
the city’s cable television fran-
chise. It also has controlling inter-
est in NBC-Universal.

Comcast claims that DirectTV is
making a false advertising claim
that its NFL Sunday Ticket pack-
age is free, when it actually re-
quires a two-year subscription
commitment. Comcast had been
seeking a restraining order to stop
the commercials.

DirectTV insists that they are not
misleading consuming by descrip-
tion the package as “at no extra
charge” when subscribing as it is
essentially a value-added for new
customers.

In other news, Comcast is offer-
ing a discount internet service for
Pittsburgh families with children
who qualify for the National
School Lunch program. It is part
of an effort to expand web access
to low-income households.

Join our group on
)
LI nked

that the show “will be as irrele-
vant as it has always been” and
expects “Men” to remain a top
rated series.

CBS has also announced that it is
pursuing a revival of the Emmy
winning situation comedy
“Bewitched”. When it debuted in
1964, “Bewitched” was actually
considered daring: it treated
witches as a misunderstood mi-
nority group with thinly-veiled
tales involving bigotry centered
around a young couple who were
very sexual for the day. The suc-
cess of the rebooted “Hawaii 5-O”
appears to have been a key moti-
vator.

New Jazz
Club
Planned

In an August 17 article, the Pitts-
burgh Post-Gazette’s Diana Nel-
son-Jones reported that local jazz
artists Al Dowe and Etta Cox are
part of a group exploring a new
jazz club in the Pittsburgh Cul-
tural District.

They’ve been down this road be-
fore, once owning the club
Dowe’s on 9", an upscale jazz
club that closed. Dowe explains to
Nelson-Jones that “it was too big.
People like to rub shoulders.”

The location being considered is a
former coffee shop on Liberty
Avenue. The upper floors are be-
ing converted into condos, includ-
ing one for the building’s owner.

www.james-richards.com | www.pittsburghaebook.com
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AFTRA Negotiates
New Sound Deal

Negotiations have begun between
the American Federation of
Television & Radio Artists
(AFTRA) and the major record
labels on a new National Code of
Fair Practice for Sound Re-
cordings.

AFTRA has hundreds of members
in the Pittsburgh area and main-
tains a full-time office in down-
town. The first Sound Recordings
Code was established in 1951and
covers everyone from singers to
announcers and even sound ef-
fects professionals in all forms of

recording. It has been updated
several times over the decades to
embrace new technologies and
business models. The current code
expires this December. According
to an AFTRA press release, the
code generates more than $140
million annually for artists.

Locally, members of AFTRA are
mourning the loss of actress Ann
Muffly. A well-regarded per-
former, she appeared in numerous
stage productions in the 1960s
and 1970s while raising her three
children. She became an AFTRA
member in 1965 and began ap-
pearing in films and television
productions including 1972’s
“The Hungry Wives” directed by
George Romero and 1983’s
“Flashdance” directed by Adrian
Lyne.

We're Always Green
7

IRISDH

FESTIVAL

September 9, 10 & 11, 2001
Sandcastle Riverplex
www.pghirishfest.org
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SAG Mails
Ballots

As the Screen Actors Guild
(SAG) continues negotiating with
the American Federation of
Television & Radio Artists
(AFTRA), a group of anti-merger
candidates has been placed on the
roster for SAG’s upcoming board
elections.

Both unions have members in the
region and AFTRA maintains a
full-time office in downtown
Pittsburgh. The two have dis-
cussed merger in the past, but
negotiations this time look the
most promising.

Current SAG president Ken How-
ard, who supports merger, is fac-
ing anti-merger candidate David
Hillberg and two others.

Among the familiar names on the
ballot are D.W. Moffett, Tony
Shalhoub, Ayre Gross, Scott Ba-
kula, Amy Aguino, Esai
Moreales, Valerie Harper,
Stephen Collins and Adam Arkin.

In a posting, TheWrap.com’s Jake
Weibraub has identified at least a
dozen of the candidates oppose
merger and that “the elections are
expected to provide a referendum
on Howard’s efforts to merge
SAG” with AFTRA.

SAG members are required to
submit their ballots by
September 22.

www.james-richards.com | www.pittsburghaebook.com



Pittsburgh Applause Editorial

Thoughts About Fairness

By James A. Richards

Although it has been dormant for
years, news that the Federal Com-
munications Commission has
formally dropped the Fairness
Doctrine hit a chord for me.

You may have noticed that I write
and edit every story in this news-
letter. I majored in Communica-
tions in college, thinking that I
would probably go into television
journalism. Unfortunately, the
first cable boom went bust when
Ted Turner’s Cable News Net-
work bought out and shut down
its only competition at the time,
the struggling Satellite News
Channel (boy, am I really dating
myself). Nevertheless, I try to
apply the fundamental journalism
rules on every page.

The doctrine never applied to ca-
ble channels like MSNBC and
Fox News Channel anyway. But it
should. It really bothers me (as it
does many others) that two popu-
lar news outlets seem little inter-
ested in journalism. MSNBC,
rooted in the traditional NBC
News, is the lesser evil: partisan-
ship is largely limited to their talk
shows. Not so Fox News, which
is run by a former media consult-
ant for Republican candidates (at
other news operations, the boss is
usually a journalist, not a poli-
tico).

In 2009, a report by the respected
Pew Research Center indicated
that Fox News had the highest
negatives among viewers of all
national news organizations and
that "partisan differences in views
of Fox News have increased sub-

Join the Pittsburgh Applause group on

www.linkedin.com.

As a member of this group, you’ll be
able to connected with your A&E peers

in Pittsburgh!

Membership is free, but you must have a
LinkedIn profile to participate.

stantially since 2007”. Memos
leaked from the office of vice
president Bill Sammon have es-
sentially confirmed the channel’s
obvious bias as a semi-official
policy. As a result, comedian Jon
Stewart finds easy material for his
show. Even “The Simpsons” ---
another Fox property --- has
poked fun at it.

But the most disturbing part: more
people watch Fox News Channel
than any other.

Maybe we don’t need the Fairness
Doctrine any more. But we need
something.

Letters to the editor are
welcome via email to
jim@james-richards.com

They may be edited for



Keep The Applause Coming!

Adpvertise in the digital version of Pittsburgh Applause
and reach over 1,000 readers each month!

The list of subscribers is culled primarily from the SE=XS
Pittsburgh A&E Book database and represents a broad
swath of the area’s arts/entertainment community,
both non-profit and commercial.

Full page (8”wide x 10 high): $100
Half-page (8”wide x 5™ high): $75

Each ad should be built to size and be in a JPG
format. All ads must be pre-paid, with the check
payable to the Pittsburgh A&E Group. For more
information, contact Jim Richards

Jim hopes to eventually bring Pittsburgh Applause back to the
real world!

The goal is to produce 10,000 full-color print copies each
month distributed primarily through Crazy Mocha
coffee shops.

But Jim needs a collection of advertisers willing and able to
commit to at least six months of advertising. For more informa-
tion, contact him at jim@james-richards.com
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